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INTRODUCTION

Talking to your marketing tools? It's the new normal,
thanks to Al. Artificial intelligence is transforming
content creation and management, giving marketers
an exciting edge. Enter HubSpot’s Content Hub,

launched in April 2024 - your new best friend in

digital marketing. This dynamic tool merges all the
features of the former CMS Hub with innovative Al-
driven capabilities, making your content creation and

management smoother and more efficient.

k‘ ™
ConTe n.l. H u b In this guidebook, we'll show you how to leverage HubSpot's

Content Hub to boost your marketing efforts, save time, and
drive measurable results.

Let Vonazon guide you through mastering this
essential tool for modern marketers.
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> Chapter 1: Understanding HubSpot Content Hub

Content Hub - At a Glance (cont.)

Imagine a platform where Al takes on the heavy lifting of content creation. The Al Blog
Post Generator crafts engaging blog posts in minutes, while the Al Image Generator
produces high-quality visuals tailored to your needs. These Al-driven tools allow you
to stay ahead in the content game without the usual hassle, freeing you to focus
more on strategic planning and less on execution.

The Content Remix feature is another game-changer, allowing you to repurpose a
single piece of content into various formats—turning a blog post into social media
snippets, video scripts, or even email campaigns. This not only saves time but also
ensures your message remains consistent across different channels, amplifying
your reach and impact. According to HubSpot, content remixing boosts marketing
strategies by adapting assets across channels, turning top-performing creative into
repurposed content effortlessly.

HubSpot's Brand Voice feature ensures that all your content, whether it's a tweet

or a detailed report, maintains a consistent tone and style that aligns with your
brand. It's like having a virtual content manager ensuring your brand speaks with
one voice, building a stronger and more recognizable brand identity. Consistency

in communication helps in establishing trust and reliability with your audience. The
Al-powered assistant can analyze your existing content to generate a summary that

captures your unique style and tone, making it easier to maintain brand consistency
across various platforms.
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Al A GLANGE

™ Content Hub

In summary, HubSpot Content Hub is a
transformative platform that integrates
seamlessly with other HubSpot tools, leverages
Al to simplify content creation, and ensures
consistency and discoverability, making it an
indispensable asset for modern marketers.
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Benefits

HubSpot Content Hub is like adding a turbocharger to your marketing
toolkit. Here's how it can transform your marketing efforts:

+(8)-

Driving Revenue

Marketers who personalize their content see
significant improvements in engagement
and sales. According to HubSpot’s

2024 State of Marketing Report, 94% of

marketers say personalization boosts

sales. By using HubSpot's Al tools to create
personalized email campaigns and dynamic
website content, companies can tailor

their messaging to individual customer
preferences, leading to higher engagement
rates and increased revenue. For example,
leveraging Al-driven insights to segment
audiences and deliver personalized content

can result in a 20% increase in click-through

rates and a 15% boost in sales.

5
25
=

Increasing ROI

Marketers aiming to maximize their budgets
are turning to Al tools to repurpose content
efficiently. The Content Remix feature in
HubSpot's Content Hub allows users to
transform a single piece of content into
multiple formats, such as turning a webinar
into blog posts, social media updates,

and email campaigns. This approach not
only saves time but also increases lead
generation. According to recent data,
marketers who utilize Al see an average

70% increase in ROI, with a notable 56%

improvement in content performance due

to Al-enhanced strategies.

By leveraging the full capabilities of HubSpot's Content Hub, businesses can not only enhance their

content marketing strategies but also achieve significant improvements in efficiency, engagement,

and revenue. With tools that automate and enhance content creation and management, the Content

Hub empowers marketers to deliver personalized, impactful content that drives business success.
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Saving Time
and Increasing Efficiency

Efficiency is critical in today’s fast-paced
marketing environment. HubSpot’s
centralized content management system
streamlines workflows, making collaboration
more efficient. The Brand Voice feature
ensures all content aligns with each client’s
brand guidelines, reducing approval time by
40%. HubSpot's research shows that Al tools

save marketers an average of 2.5 hours

per day, allowing teams to focus more on

strategic tasks and overall productivity.

For detailed statistics and

more information, you can
explore the 2024 State of

Marketing Report by HubSpot.
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CHAPTER 2:
KEY FEATURES OF
HUBSPOT CONTENT HUB

HubSpot Content Hub isn’t just another tool in your marketing

arsenal—it's the command center for your entire content strategy.
With a suite of Al-powered features designed to simplify and
supercharge your content efforts, it's the perfect partner for any
marketer aiming to stay ahead of the curve. Let's review the key
features that make HubSpot Content Hub indispensable.

Al BLOG POST AND 02 O 3
O IMAGE GENERATOR CONTENT REMIX BRAND VOICE

SEO o 5 o 6 MULTILINGUAL
04 OPTIMIZATION PERSONALIZATION SUPPORT

(.Ooo’..

7 vonazon.com | ©Vonazon. All Rights Reserved.



> Chapter 2: Key Features of HubSpot Content Hub

KEY FEATURES

Al Blog Post and Image Generator

Ever felt stuck staring at a blank page? HubSpot's Al Blog Post
Generator swoops in to save the day. With just a few prompts, it can
generate engaging blog posts tailored to your audience. The Al Image
Generator complements this by creating stunning visuals that match
your content’s tone and style. These tools cut down on creation time,
letting you focus more on strategy and less on execution.

Imagine a fashion retailer who regularly publishes style guides. With the Al Blog Post
Generator, they can quickly draft comprehensive guides that appeal to different

o customer segments.
94% :
Studies have shown that articles with relevant images get 94% more views than

those without, significantly boosting engagement and click-through rates.
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> Chapter 2: Key Features of HubSpot Content Hub

KEY FEATURES

68% of businesses

Content Remix see an increase
in content

Repurposing content has never been easier with HubSpot's Content Remix feature. This

tool allows you to transform a single piece of content into multiple formats effortlessly. R YO

For example, you can turn a blog post into a series of social media posts, an email R AL
campaign, or even a podcast script. This ensures your message reaches a wider

audience across different channels while maintaining a consistent brand voice. 58% of
o

businesses use Al
According to SEMrush, 68% of businesses see an increase in content marketing ROI

for researching

thanks to using Al, and 58% of businesses use Al for researching content and topic -
content and topic

ideas. Additionally, 79% of businesses report an increase in content quality thanks to Al. ideas
The growing podcast market, expected to exceed $4 billion by 2024, highlights the

importance of diversified content strategies. Experts predict the number of weekly 79% of businesses
podcast listeners in the US to increase by 5.2%, hitting 109.1 million. This surge in reportan

popularity is prompting brands to explore podcasting to enhance brand awareness increase in

and authority. content quality
thanks to Al.

By leveraging the Content Remix feature, businesses can effectively extend the reach

of their content, engage a broader audience, and optimize their content creation

processes, leading to better overall marketing performance. This strategy not only saves Experts predict the

time but also ensures consistent messaging across multiple channels, enhancing the e ey

podcast listeners
in the US to
increase by 5.2%.

overall impact of your marketing efforts.
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> Chapter 2: Key Features of HubSpot Content Hub

KEY FEATURES

Brand Voice

Consistency is crucial in building a strong brand identity, and By analyzing past writing samples, this tool helps you
HubSpot's Brand Voice feature ensures that all your content, define and maintain a consistent brand voice across
from tweets to whitepapers, speaks with a unified tone. all channels, enhancing brand recognition and trust.

Imagine a tech startup aiming to maintain a professional yet approachable tone -
in its communications. With Brand Voice, they can ensure that every piece of
content—from blog posts to customer emails—aligns with this style, fostering a
stronger connection with their audience and enhancing brand loyalty.

Studies show that, consistent brand presentation
2 3 0/ across all platforms increases revenue by up to 23%.
o

This highlights the importance of a cohesive
brand voice in driving business success.

"‘ 0) maintain consistency in their messaging but also build a recognizable and
a trusted brand. This unified approach helps in:
]
° : -
— M ® )) establishing a strong )) fostering )) EgLrtT;?trilzri;I;L\ng

brand presence customer trust
outcomes

L
v

By leveraging HubSpot's Brand Voice feature, businesses can not only
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> Chapter 2: Key Features of HubSpot Content Hub

KEY FEATURES

SEO Optimization o &
Visibility is crucial, and HubSpot's SEO tools help : X
you achieve it effortlessly. The platform provides b o
actionable recommendations to optimize your %5y
content for search engines. From refining meta
tags to improving URL structures, these tools
ensure your content not only ranks higher but
also attracts more organic traffic.

Of marketers prioritize optimizing In other words, by using HubSpot's comprehensive

39% - - -
o on-page content based on SEO tools, businesses can improve their:
keywords as their top SEO strategy.

SEO <0 O
@
Ie & il
& T
search engine drive more enhance their
rankings  organic traffic online presence

By leveraging HubSpot’'s SEO tools to address keyword
density, meta descriptions, and internal linking, you can
significantly boost your organic traffic and improve

overall search visibility.
Y This can lead to better brand visibility and increased

opportunities for customer engagement, ultimately

contributing to overall marketing success.
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KEY FEATURES

Personalization

Delivering personalized experiences can significantly
boost engagement. HubSpot's Content Hub allows
you to tailor content based on visitor behavior,
demographics, and preferences. This means you can
create highly targeted campaigns that resonate with
individual segments of your audience.
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> Chapter 2: Key Features of HubSpot Content Hub

According to Think with Google,

940/ 90% of leading marketers say
o personalization significantly

contributes to business profitability.

By leveraging HubSpot to personalize content,
businesses can achieve higher engagement rates
and better overall performance.
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> Chapter 2: Key Features of HubSpot Content Hub

O KEY FEATURES

Multilingual Support

Reaching a global audience is easier with Al Translations. This feature

automatically translates your content into multiple languages,

61%

ensuring cultural relevance and accuracy. It's perfect for businesses
looking to expand their reach without compromising on message
consistency.

Of businesses

According to Advertising Week, 61% of businesses globally are not glObG"y are not using

using Al for personalized customer approaches, presenting d huge Al for personalized
competitive edge for those who do. By incorporating Al-powered customer

localization, businesses can significantly enhance their international
engagement and customer satisfaction by providing content in UPPTOGCheS-
native languages, giving them a substantial advantage in global
markets.

>> broadens your

By leveraging HubSpot’'s multilingual support, you can connect with
market reach

diverse audiences and expand your global presence effectively.
With most companies not yet tapping into this Al potential, you're set to

2> strengthens your
lbrand’s global

message resonates across different cultures and languages, this strategy: footprint

lead the pack in customer experience and engagement. Ensuring your
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USER INTERFACE WALKTHROUGH

Let’'s walk through some of these features in action.

> Chapter 2: Key Features of HubSpot Content Hub

Al Blog Post Generator

1. Navigate to the Content Hub
Dashboard: Once logged in, click
on the ‘Create’ button.

2. Select ‘Blog Post’: Choose ‘Al Blog
Post Generator’ from the options.

3. Enter Your Prompts: Provide the
topic, keywords, and any specific
points you want the Al to cover.

4. Generate Content: Click

‘Generate’ and watch as the Al
creates a draft for you.

5. Review and Edit: Edit the draft
to fine-tune the content before
publishing.

14 vonazon.com | ©Vonazon. All Rights Reserved.

Content Remix

1. Select Existing Content: Choose
the content you want to
repurpose from your library.

2. Choose Format: Select the new
format—Dblog post, social media
post, email, etc.

3. Customize: Make any necessary
adjustments to tailor the content
for the new format.

4.Publish: Once satisfied, publish
the repurposed content across
your chosen channels.

Brand Voice

1. Set Up Brand Voice: Go to
‘Settings’ and navigate to ‘Brand
Voice'.

2. Upload Samples: Provide
samples of your existing content
to help the Al understand your

tone and style.

3. Define Rules: Set specific
guidelines for tone, style, and
personality.

4.Apply Brand Voice: Use the
Brand Voice feature to ensure all
new content adheres to these
guidelines.



> Chapter 2: Key Features of HubSpot Content Hub

USER INTERFACE WALKTHROUGH

Let’'s walk through some of these features in action.

SEO Optimization Personalization

1. Analyze Content: Use the SEO 1. Set Up Smart Content: Navigate
tool to scan your content for to ‘Content’ and choose ‘Smart With these features at your
optimization opportunities. Content'. disposal, HubSpot Content

2. Implement Recommendations: 2. Define Segments: Create Hub not only simplifies your
Follow the actionable steps ‘ audience segments based on workflow but also empowers
provided to improve keyword behavior, demographics, and you to create impactful,
usage, meta tags, and URL preferences. personalized content that
structures. 3. Customize Content: Tailor your drives results.

3. Monitor Performance: Track content for each segment,
the impact of these changes ensuring a personalized Whether you're crafting blog
through the integrated analytics experience. posts, repurposing content,
dashboard. or optimizing for SEQ, the

4.Deploy: Publish the personalized

. Content Hub is your go-to
content and monitor

tool for all things content.
engagement.
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CHAPTER 3:
CMS HUB VS. CONTENT HUB

Switching gears from CMS Hub to Content Hub might seem like a big step, but it's a move that promises to elevate your
content game to new heights. HubSpot's Content Hub is designed to be more powerful and versatile, offering advanced
features that help streamline your content marketing efforts.

Feature Content Hub" 2 CMS Hub

Website Solution Vv Vv

Content Types Blogs Blogs, Podcasts, Case Studies, Videos
Hosting Requirements Must Be Hosted on HubSpot Content Hosted on Any Platform
Categories CMS CMP & DXP

Al Assistants Basic Al Tools Al-powered Content Creation Tools
Personalization Limited Advanced Smart Content

SEO Tools Basic SEO Recommendations Advanced SEO Optimization
Content Remix X 4

Brand Voice X Vv

Al Translations X Vv

Memberships and Gated Content Limited Extensive

Q
-
I
.
c
()]
)
c
o}
o
0
>
Q
-
I
(72}
P
o
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Q
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S
O
o
£
o
o

Content Library Basic Content Storage Comprehensive Content Management
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> Chapter 3: CMS Hub vs. Content Hub

Migration Guide: Step-by-Step

Transitioning to a new system can seem daunting, but it doesn’'t have to be. This guide
will walk you through each step of switching from HubSpot's CMS Hub to the new Content
Hub, ensuring a smooth and efficient transition. With clear, actionable steps, you'll be
able to harness the full power of HubSpot's advanced tools without missing a beat.

Assess Your Current Setup Backup Your Content Sign Up for Content Hub

Before you switch, take a Always good to play it safe. Get your new Content Hub account set up. Choose
good look at your current Backup all your content from the plan that best suits your needs—whether it's
CMS Hub setup. What CMS Hub. This includes blog Starter, Professional, or Enterprise. If you're looking
content are you managing? posts, images, documents, for a comprehensive solution that combines the
Which features do you rely and any other digital power of content marketing with top-notch lead
on the most? Make a list. assets. You don't want any generation and marketing automation, consider
This will help you understand “oops” moments during the the Marketing+ Bundle. This bundle offers both
what you'll need in the new migration. Marketing Hub and Content Hub at a discounted
Content Hub. price, making it a competitive choice for those

seeking an integrated approach.
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Set Up Your Content Hub
Begin by setting up your

Content Hub. Import your
backup files and organize

them within the new system.

Use the Content Library to
manage all your digital
assets in one place.

Migration Guide: Step-by-Step

Familiarize Yourself with
New Features

Take some time to explore
the new features in Content
Hub. Check out the Al Blog
Post Generator, Content
Remix, and Brand Voice
tools. Familiarizing yourself
with these tools will make
the transition smoother.

Update Your Integrations
If you have existing
integrations with other tools
or platforms, update these
to work with Content Hub.
This ensures a seamless flow
of data and functionality.

> Chapter 3: CMS Hub vs. Content Hub

Test Everything
Before you go live, test

your setup. Publish a few
blog posts, create some
social media content, and
ensure everything looks and
functions as expected. This
is your chance to iron out
any kinks.
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Migration Guide: Step-by-Step

Go Live

Once everything is tested
and polished, it's time to go
live. Switch over your DNS
settings to point to the new
Content Hub, and you're all
set.

While some internal marketing teams might manage this migration on their own,
partnering with a HubSpot partner agency like Vonazon can make the process smoother

Train Your Team

Ensure your team is up to
speed with the new system.
HubSpot Academy offers
great resources to help
them learn the ropes of
Content Hub.

most out of your new setup.

and more effective. They can assist with the training, ongoing monitoring,

and optimization, ensuring you get the most out of your new Content Hub setup.

19 vonazon.com | ©Vonazon. All Rights Reserved.

Monitor and Optimize
After the migration, keep an
eye on your performance
metrics. Use the analytics
tools in Content Hub to track

> Chapter 3: CMS Hub vs. Content Hub

engagement, conversions,
and other key metrics.
Continually optimize based
on these insights to get the

\)

Consider this as you
make your move
to a more robust
content strategy

platform.
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CHAPTER 4:
DRIVING REVENUE

WITH CONTENT HUB

Best Practices

. . (1)
When it comes to making the = U=
most out of HubSpot Content Leverage Ai- Repurpose
Hub, knowing the right strategies Powered Tools Content Wisely \
can make all the difference.

. . © 74

These expert tips will help you = _d
elevate your content strategy, Personalize Optimize
streamline your processes, Your Content For Seo

and drive meaningful results.

Embrace these best practices @E [A]

to transform your content E

marketing efforts into a Mcunt'aln A Emb-rgce
., - Consistent Multilingual
powerhouse. eeieet Brand Voice Capabilities
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> Chapter 4: Driving Revenue with Content Hub

Best Practices

Leverage Al-Powered Tools

Al is your new best friend. Use the Al Blog Post Generator to keep your content pipeline full. Consistently
publishing high-quality content keeps your audience engaged and coming back for more. Don’t forget

the Al Image Generator to create visually appealing content that captures attention.

Repurpose Content Wisely
1 Maximize your content’s lifespan with Content Remix. Turn webinars into blog posts, social
C media snippets, and email campaigns. This not only saves time but also ensures your
message is consistent across different platforms. It's all about doing more with less.

Maintain a Consistent Brand Voice

%ﬁ’: Your brand voice is your identity. Use the Brand Voice feature to ensure all your content
aligns with your brand'’s tone and style. Consistency builds trust and recognition, making

your audience more likely to engage with your content and, ultimately, convert. *oe.,
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Best Practices
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Optimize for SEO
Visibility is key. Use HubSpot's SEO tools to optimize your content. From refining meta tags to improving
URL structures, make sure your content is not just good but also discoverable. Higher search engine
rankings mean more organic traffic and more potential leads.

Personalize Your Content
Personalization drives engagement. Tailor your content to different audience segments
using HubSpot’'s Smart Content feature. Personalized content resonates more with your
audience, leading to higher engagement rates and better conversion.

Embrace Multilingual Capabilities
Expand your reach with Al Translations. Localize your content to connect with global
audiences. Providing content in your audience’s native language enhances their

experience and increases their likelihood of engagement and conversion.



> Chapter 4: Driving Revenue with Content Hub

Best Practices

By following these best practices, you can
harness the full power of HubSpot Content
Hub to drive significant revenue growth.

With Al-powered tools and personalized

content, your marketing strategy will not just
keep up with the competition—it will set the A
standard.

As you streamline your processes and
amplify your output, consider partnering
with a HubSpot expert like Vonazon to
ensure you're getting the most out of this
powerful platform. They can provide the

training, ongoing support, and optimization
you need to make your content marketing ‘

efforts truly shine.
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CHAPTER 5:
MEASURING ROl WITH CONTENT HUB

In the digital marketing arena, knowing your return on investment (ROI) is crucial.
It's about understanding the impact of your efforts and making smarter decisions.
HubSpot’'s Content Hub provides the tools you need to track and optimize your
ROI, ensuring your content delivers measurable results.

The Importance of Measuring ROI ROI Calculator

Why is ROI so important? Wondering how to gauge your potential returns? HubSpot's
1. Assess Performance: See what's working and what isn't. ROI calculator makes it simple. Here’'s how to use it:

2. Optimize Efforts: Allocate your resources efficiently. 1. Enter Your Metrics: Input your current numbers like monthly

. . visitors, conversion rates, and average sale value.
3.Prove Value: Show the tangible benefits of your

marketing strategies. 2. Set Your Goals: Adjust the expected percentage increases.
Why is ROI so important? 3.View Your ROI: The calculator provides a projection based
HubSpot's Content Hub is packed with Al-powered on your inputs.
tools that streamline content creation, boost SEO, Try the HubSpot Marketing ROI Calculator to see how
and ensure consistency. These features help you investing in Content Hub can benefit your business.

craft compelling content that drives results and

offers clear insights into performance. Using HubSpot's Content Hub, you can ensure your content
strategy delivers real, measurable value. Start leveraging

these tools today and watch your marketing efforts pay off.
24 vonazon.com | ©Vonazon. All Rights Reserved.
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CHAPTER 6:
ENHANCING EFFICIENCY WITH CONTENT HUB

Efficiency in content creation is not just about working quickly; it's about working smart. HubSpot's Content Hub equips
you with the tools and templates needed to streamline workflows and enhance team collaboration, making your
marketing efforts both effective and cohesive.

Select a Template: HubSpot's template library is like your personal treasure
01 trove. Need an editorial content calendar? Got it. How about a social media
strategy template? Check. Find and pick the one that fits your needs.

Workflow

Templqtes Customize Your Workflow: Templates are just the starting point. Tweak them
HubSpot offers a variety o 2 to match your team’s unique process. Add actions, set triggers, and adjust
of workflow templates timelines so everything runs like clockwork. Here are 16 free HubSpot timeline
designed to simplify and flowchart templates.

your content creation
process. Here's how you

can make the most out o 3 Implement and Track: Deploy the workflow and keep an eye on progress.

of them: HubSpot's tools help you stay on top of tasks and ensure deadlines are met.

You can dive into these templates and start optimizing your content creation process

with the resources available here: HubSpot Content Marketing Planning Templates
and HubSpot Content Creation Templates.
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Chapter 6: Enhancing Efficiency with Content Hub

Team Collaboration Tips

Great content creation requires seamless teamwork. Here are some tips to supercharge your

collaboration with HubSpot's Content Hub:

Centralized Real-Time Task Management: Regular Check-Ins:
Content Library: Collaboration: Assign tasks and set Schedule team meetings
Keep all your content Use HubSpot's tools deadlines directly to discuss progress,
assets in one spot. This way, to work on content within HubSpot. Clear address any issues, and
everyone on the team can simultaneously. responsibilities and plan upcoming tasks.
access the latest versions, Immediate feedback and timelines help prevent Keeping everyone in the
reducing confusion and faster iterations mean bottlenecks and keep loop fosters teamwork
ensuring consistency your content is polished projects moving and ensures alignment
across all channels. and ready in no time. forward. on godls.

With these tips and tools, your team'’s efficiency and productivity 35
will skyrocket. HubSpot's Content Hub supports seamless Start leveraging these resources

today and watch your team'’s

efficiency soar. For more templates

and detailed guides, check out

Se HubSpot's extensive collection here.

collaboration and streamlined content creation, making it an
indispensable asset for any marketing team. .
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CHAPTER 7:

TOP 10 FEATURES IN HUBSPOT CONTENT HUB

HubSpot is always pushing the envelope, and the Content Hub is packed with features designed to streamline your

workflow and maximize your content strategy. Here are the top 10 features, complete with guides, examples, tips, and

potential pitfalls.

Feature

Al Blog Post Generator

Create high-quality blog posts

in minutes.

Content Remi
Repurpose your existing

content into various formats.

Brand Voice
Keep your messaging

consistent across all platforms.

SEO Recommendations
Boost your content’s visibility
with SEO optimization.

Smart Content

Tailor your content to different

audience segments.
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Example

Need to write about “Top
Marketing Trends"? Just input
your topic and let the Al draft it.

Transform a successful
webinar into blog posts and
social media snippets.

Ensure your emails and social
posts share the same tone.

Optimize a blog post on “Digital
Marketing Tips” with suggested
keywords.

Display different calls-to-action
based on user behavior.

TIP

Always add your brand’s
unique touch to the Al-
generated content.

Schedule your repurposed
content to keep a steady flow.

Regularly update the brand
voice settings to stay current.

recommendations to refresh
old content.

Continuously test and refine

your Smart Content strategies.

Pitfall

Over-relying on Al might lead
to generic content. Make sure
to personalize it.

Ensure the new format suits
the original content’s purpose.

Failing to update can lead to
outdated messaging.

Overloading with keywords
can hurt your SEO.

Over-segmentation can
complicate your strategy.

T




Feature

Al Translations
Reach a global audience with
accurate translations.

Content Library
Organize all your content
assets in one place.

Memberships

and Gated Content

Offer exclusive content to
high-quality leads.

Post Narration
Convert your blog posts into
engaging audio content.

Video Management
Seamlessly integrate videos
into your content strategy.
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Translate a blog post into
Spanish and French to expand
your reach.

Store blog posts, images, and
videos centrally.

Provide a premium guide only
to registered users.

Turn popular blog posts
into audio formats for your
audience.

Embed how-to videos in your
blog posts.
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Always review translations for
cultural relevance.

Use tags and categories for
easy navigation.

Promote gated content to
encourage sign-ups.

Match the narration style to
your brand’s tone.

Use video analytics to gauge
engagement.

Pitfall

Automated translations can
miss nuances; check them
thoroughly.

A cluttered library can waste
time; keep it tidy.

Ensure your gated content is
genuinely valuable.

Poor audio quality can deter
listeners; invest in good
equipment.

Ignoring analytics can mean
missed opportunities for
improvement.
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Checklist: Streamlining Your Content Creation

Use this checklist to ensure you're leveraging all the features of HubSpot Content Hub effectively.

Set Up Al Blog Post Generator

Create a Content Remix Plan

Define Your Brand Voice

Optimize Content for SEO

Implement Smart Content Strategies
Use Al Translations for Global Reach
Organize Your Content Library

Develop Membership and Gated Content

Aelel FeRE el ieltels With HubSpot Content Hub, you

have a suite of powerful tools at your
fingertips. Explore these features
today, enhance your content strategy,
and watch your results improve.

O o o o o o o 0o o o

Manage Your Video Content
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1. Content Staging

Prepare and test new content in a separate environment before it goes live. This feature

ensures your updates are flawless and SEO-ready.

Benefits #==| Example \Y)
Avoid accidental Perfect for launching (Cli)\
publication, ensure a new product page,
top-notch SEOQ, and allowing you to tweak
mMaintain a smooth and perfect every
user experience. detail before it's seen

by the public.

2. A/B and Multivariate Testing

Pro Tip

Regularly review
and update your
staged content to
keep your strategy
dynamic and
responsive.

Experiment with different content versions to discover what resonates best with your

audience. These tools are essential for optimizing engagement and conversions.

Benefits —‘=t Example (CB)?

Identify the most * Test variations of @
effective headlines, landing page to see
images, and calls- which one drives more
to-action. sign-ups.
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Pro Tip

Start with simple A/B
tests before moving
to more complex
multivariate tests
for clear, actionable
insights.

> Chapter 8: Advanced Content Tools
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3. HubL (HubSpot Markup Language)

HublL allows you to add dynamic and personalized content to your web pages and
emails without needing to be a coding expert.

Benefits Example (O\{? Pro Tip
0

Create tailored - Use HublL to display

Personalize content
content that boosts a daily tip or special with HubL to make
user engagement. offer based on user your site more

behavior. interactive and
engaging.
4. HubDB

HubDB is a built-in database tool for managing structured data within HubSpot. It's
perfect for organizing and displaying data-driven content.

Benefits =] Example X/ ProTip
= o,

Streamline : Automatically update Keep your HubDB
management of team member profiles tables well-
complex data like on your website by organized to ensure
event schedules or updating a HubDB data accuracy and
product catalogs. table. easy updates.
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5. Multiple Sites and Membership Tools

Manage multiple domains and create exclusive content areas for different user groups,

all within HubSpot.

Benefits Example (O? Pro Tip
0\ Regularly update

Provide tailored Use membership tools

experiences for to restrict access to membership content
different audience premium content for to keep your exclusive
segments or your top-tier clients. areas engaging and
brands from a valuable.

single HubSpot

portal.
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B

With HubSpot's advanced
tools, you're not just keeping
up — you're setting the pace.
These features are designed
to transform how you create,

manage, and optimize your
content. Get started, experiment
boldly, and watch your marketing
efforts soar. Your content
strategy’s next level begins now
with HubSpot Content Hub.



CHAPTER 9:
TRACKING YOUR CONTENT PERFORMANCE

Understanding the impact of your content is crucial for refining
your strategy and achieving your goals. HubSpot's Content Hub
comes equipped with powerful analytics tools designed to give
you clear insights into how your content is performing.

By using HubSpot's analytics, you can track key metrics, identify trends,
and make data-driven decisions to enhance your content strategy
continually. This isn't just about numbers; it's about understanding what
resonates with your audience and how you can serve them better. Here's
how you can leverage these tools to ensure your content is making the
desired impact and driving results.

Performance Tracking

Understanding Setting Using HubSpot’s Adjusting Your
» Metrics » Goals » Analytics Tools » Strategy
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Performance Tracking

Understanding Metrics

Al is your new best friend. Use the Al Blog Post Generator to keep your content pipeline full. Consistently
publishing high-quality content keeps your audience engaged and coming back for more. Don't
forget the Al Image Generator to create visually appealing content that captures attention.

Example: Keep an eye on page views to see which topics resonate most with your audience.

% A high bounce rate might indicate that your content needs more engaging visuals or a

stronger call-to-action.

(%)? Pro Tip: Regularly review these metrics to identify trends and adjust your strategy accordingly.

Setting Goals

To measure success, you need clear, attainable goals. HubSpot allows you to set specific targets
for each piece of content or campaign. Whether it’s increasing traffic, boosting conversions,

or improving engagement, having defined goals will help you stay focused and measure your
progress effectively.

Example: Set a goal to increase blog traffic by 20% over the next quarter by

=R publishing more in-depth articles and promoting them on social media.

(_}‘ Pro Tip: Align your content goals with broader business objectives to ensure your efforts
(‘5 ’\ contribute to overall growth.
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Performance Tracking

Using HubSpot's Analytics Tools

HubSpot's suite of analytics tools provides in-depth insights into your content’s performance. From
the Traffic Analytics dashboard to the Marketing Analytics tool, you have everything you need to track
progress and make data-driven decisions.

Example: Use the Traffic Analytics dashboard to see where your visitors are coming from

=232 and which channels are driving the most engagement.

(O? Pro Tip: Take advantage of the Attribution Reports to understand how different pieces of content
0 contribute to conversions throughout the customer journey.

Adjusting Your Strategy

The beauty of tracking performance is that it allows you to be agile. If a piece of content isn't
performing as expected, HubSpot's tools give you the insights needed to tweak and improve your
strategy on the fly.

Example: If a blog post isn’t generating the desired engagement, consider updating

=282 it with new information, adding multimedia elements, or promoting it through

different channels.

(CD? Pro Tip: Regularly revisit your content calendar and analytics reports to stay ahead of
§) trends and keep your strategy fresh.
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With these tools and tips, HubSpot’'s Content Hub helps you not
just create content, but continually optimize it for maximum
impact. Track your progress, adjust as needed, and watch
your content strategy deliver impressive results.
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Summary of Key Points

1. Introduction to HubSpot Content Hub
We started by understanding what HubSpot Content Hub is
and how it can revolutionize your content marketing efforts.

2. In-Depth Explanation
Delved into the technical details and benefits, showcasing
the potential of HubSpot's Al-powered tools.

3. Key Features of HubSpot Content Hub

Highlighted the essential features, including Al Translations,
Brand Voice, Content Remix, and more, providing a
comprehensive user interface walkthrough and practical
use cases.

4.CMS Hub vs. Content Hub

Compared the traditional CMS Hub with the new Content
Hub, offering a clear migration guide to help users
transition smoothly.

5. Driving Revenue with Content Hub

Shared success stories and best practices, demonstrating
how the Content Hub can significantly boost your revenue
through strategic content creation.
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6. Increasing ROl with Al Tools

Explained the importance of measuring ROl and provided
an ROI calculator to help you estimate potential returns
from using HubSpot’'s advanced tools.

7. Enhancing Efficiency with Content Hub

Provided workflow templates and collaboration tips to
streamline your content creation process and improve
team communication.

8. Top 10 Features in HubSpot Content Hub
Offered detailed guides and tips for the top features,
ensuring you make the most of what HubSpot has to offer.

9. Advanced Content Tools
Explored advanced tools designed for sophisticated users,
showing how they can elevate your content strategy.

10. Maximizing Your Content Strategy with HubSpot
Discussed performance tracking and how to measure the
success of your content strategy using HubSpot’s analytics
tools.



READY TO TRANSFORM
YOUR CONTENT STRATEGY?

Vonazon's team of experts is here to help you harness the full potential
of HubSpot Content Hub. Whether you're curious about how it all works
or eager to get started, we're just a click away.

Connect with us today and let's make your content strategy
unstoppable. With Vonazon and HubSpot Content Hub, your ma
success is just a conversation away.

Tony Herrera, Regional Sales Manage
(805) 791-5474 | (800) 600-7007
sales@vonazon.com


https://vonazon.com/contact-us/
mailto:sales%40vonazon.com?subject=
https://vonazon.com/

Glossary of Terms

This glossary should help you navigate the world of content marketing and make the most of HubSpot's powerful tools.

A/[B Testing

A method used to compare two versions of a
webpage or other user experience to determine
which one performs better.

Al (Artificial Intelligence)

The simulation of human intelligence processes by
machines, particularly computer systems, which
includes learning, reasoning, and self-correction.

Analytics

The systematic computational analysis of data or
statistics, often used to measure the effectiveness
of marketing campaigns.

Attribution Reports

Reports that identify how different marketing
channels and touchpoints contribute to
conversions and sales.

Bounce Rate
The percentage of visitors who navigate away
from a site after viewing only one page.

Call-to-Action (CTA)

A prompt on a webpage that tells the user to take
some specified action, such as “Sign Up,” “Buy
Now,” or “Learn More.”

CMS (Content Management System)
Software that allows users to create, edit, and
manage website content without needing to code.

Conversion Rate

The percentage of visitors to a website who
complete a desired goal out of the total number of
visitors.
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Content Marketing

A marketing strategy focused on creating,
publishing, and distributing content for a targeted
audience online.

Content Staging

A feature that allows marketers to prepare and
test content in a separate environment before it
goes live.

CRM (Customer Relationship Management)
Technology for managing a company'’s
relationships and interactions with current and
potential customers.

HubDB

A relational data store in HubSpot that can be
used to create dynamic pages by pulling data
from tables.

HubL (HubSpot Markup Language)

HubSpot's proprietary coding language used to
add dynamic content and features to web pages
and emails.

KPI (Key Performance Indicator)

A measurable value that demonstrates how
effectively a company is achieving key business
objectives.

Landing Page
A standalone web page created specifically for a
marketing or advertising campaign designed to

convert visitors into leads.

Lead Generation

The process of attracting and converting strangers
and prospects into someone who has indicated
interest in your company’s product or service.

Multivariate Testing

A process by which more than one component
of a webpage or app is tested simultaneously to
determine which combination works best.

ROI (Return on Investment)

A measure used to evaluate the efficiency of an
investment, calculated by dividing the benefit
(return) of an investment by the cost of the
investment.

SEO (Search Engine Optimization)

The practice of increasing the quantity and quality
of traffic to your website through organic search
engine results.

Smart CRM

A CRM system enhanced with Al and automation
to provide more personalized and efficient
customer interactions.

Traffic Analytics
Tools and reports that provide data on how visitors
find and interact with your website.




